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We provide unique
battery solutions for
heavy-duty vehicles.

+ Liftgate Charging v Solar
v Electric Pallet Jack Charging « Jumpstarters
+ Inverters + Other Cool Stuff

CORONAVIRUS UPDATE!

Business as usual

The Purkeys team is constantly monitoring the corona virus situation. At the moment, it's business as usual and we do not anticipate any disruption in our services. All of our
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T'S ALL ABOUT THE
FERMENTATION

The highest quality yeast cultures, lab
services, and products for professional

brewers!
Learn mare... .
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Academic Counseling

%\ . CAREER PLANNING COLLEGE PREP mﬂ.‘ EXPERIENCE RESOURCES & FAQS
é A oci >

The Academic Caunseling Team empo wers-;&ients
with thelinformation, tools, and support neéded to
meet their academic, cargéand college goals.
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P Periwinkle

Creetings & Collections SIGN IN/REGISTER

Unique, Beautiful, Metallic Greetin 2™ "
Graduation Easter

Thank You Thanksgiving

Rl St. Potricks Day
Memorial Day
New Years

Cinco de Mayo

You Must Do
The Thing You Think
You Cannot Do

@99

Choose from our designs or CREATE YOUR OWN!
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ABOUT  GALLERY

Breana Soelberg

Age: 18

Plece: Cherry Blossom

Sculpture

Price: 525

odd to cart

“I come fram a family of artists;
painters, sculpters, many creative

individuals, so doing art has always

just been part of our daily lives. ! love

pottery and sculpting as an art form
the most so for. | believe | would like
to paoint murals though-aond hope to

find a wall saon!”
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GuidaTo Layering
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FASHION
JENNA LNONS

“We e i il b we sty whre we Jug
Tk a pille style,” | Cress prosklent Jetmia Ly
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The Jenna Lyons
Guide to Layering

“We just throw
everything on the floor”

by Megan Chan

“\We do this thing when we style, where we
juast thowy everything on the floor it's ke & ple
style,” J. Crew president Jenna Lyans said befora
the brand’s fall 2015 presentation. *| have a very
spacific idea of how things should go togather
wihien you have something shiry, you nead some-
thing matie, when you have scrathing soft. you
need something herd, The combination of miking
testuies 5 really important in terms of kayeing. but
e also hawe very sirict rules, meaning visush,
duas it lnok rght? This appies 1o proportion as
well Thosa things are wary impartant to us” Lyons
xplang that 8 skirt shoud never hang more than
four inches below long coat, and if it sho, It

should be even closer. “We get weird about st
like that.”

And getting weitd certa nly paid off. Ths ses-
Ons viirant coliection was inspired by the book
"Chedkared Past™ in which Peter Schlasinger cap-
Tutess his ultra-chic friends such as Twiggy, Paioma
Picassg, and Cecil Baaton living it up i London
the £0's and 705

“The enargy of London and these iconic frends
ingpired the texturg, coloy, and sithcuettes of the
coliecton” head designer Tom Mora told ELLE
com. It s full of intense yellow, blue vipkst, pale
pinks, and bush haathet grays paired with textures
ikez faux fur, gorgedus kniwear, burnished shear
ling, denim, and frnga.”

e o cithis ane bight and full of coler
higsestylist and makeup arfist Troi Olivisrre recom-
mends gong for a more subdued beauty keok,

a3 hie did for J.Crew this season. “The look.is
podshed ag it is always for J Crew!' he explained
10 us backstage. "But since thers is so much 635
In the: ciothas and since it is wintar, we wanied
the makeup to look fresh and @ litte flushed, ke
N (L4t came from & day of skiing”

He achieved this by crasting dewy skin with
&msStusizer and primer med together, using
foundation only where necessary, He useda
basry lip stain from his own ofiection callad “Tim”
[avittable in Fall 2 hat has @ bit of depth, D
alsn shearness, Ha then added a flush of colar
with biysh (Sfils Comvertiche Golor in Liturnh an

PHOTOGRAPHY BY GINA LORENZ

the cheeks and the bridga of the nose to make
it ssam lke sha just stepped in from the cald
The eye i just & shesr wash of shine with a lithe
bronze color on the very edge and undermsath,
plus mascas

Some of tha models wore their har down, while
others had it pulled back—like tayering the cdothes,
this choita was also all about texture, If your
clothes have a lot of detal and things gaing on,
you shauld pul your hair back, explans Qlliviers.
But if you have a simphe scact, it is much better to
Tave your haie down and Tucked ot

Wi lowed the wearable beauty look, but our
favorite part of the collection? Al that ringe—and
Lyons agreed. es, the fringa! But the chain mal
fringe is my tavorital’ she tokd us “| had that skirt
on last rght and trad to wear i, bt the sample
| wes k... tragic. Could you

wasn't my size and :
imaging a2 werking ancund in the snow in that
chain mail fingat it would have been a ltle odd,
bt 1 wanted 19 50 badly” a5 Jenna, 50 g0 wa,

METROARTS MAGAZINE: FASHION SPREAD
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Jill Greenberg’s Beautiful 80MP Images Send Clear
Message About [mp ortance Of Phntography

w)m Bappers iben ane of the
world's fonemost portrak phocog-
ahers diidis o s 1o phostosgesghs sl

e paitings instead of people? There are
0 Ve wiays bt i Jill Grownbengis

dircetion, yer sill captun: the exence
of their vinsl aestivetic and vision in
it thary are disings, even if the genre
changes completely: Irving Terrs still e,
Toshiun and portraiture, spriog o enind,

Photopraphy by Gl Lomnz

Lo tha current ey of iy, s el
readily available |eamng, aned creatives.
willing b shiany whatewer they can, this i
an inberesting and topisal statement.
Girewnbeerg has oven geuwwhuunn

taxumﬂ.crnnwnixknﬂnL 'Il.m-um‘tmm;whomdon bmns n@tmmaﬂmmhpmmdng
bt there in al. e inberusting wh ined beer now wark s 4 way
behind . I this exciaive, we get to un- nu-pmrmanmumd direction andhow tn avaid ualicensed appropriation of
deritand b it 7 bodies ofwark  the work or process behine it. But she is
bind “Paistings” ber latest budy uiwoek,  togethes, addamant sbe i trying to get people o take
Greenbuerg has spent docades as 2 anc- A smaller sumber will wrap that mew photography mare serionky—and her
cessful postrait and commercil work d ¥ higs e b wark in g I
pher, and pioseered the use of Photoshop o belbief of what is important to them. To emphasize both the importance
and dignal manipalation when Photnchop  Cirvenherg managed ta do all afthis i her o her technigue, and the impartance of
firwt baunched mew wack, intings" photography as an artistic medium, cnce
Prustratas] with the ki ol Gireenlreng i -‘whmlﬂhhﬂlﬂwh\dh

ber wark and rechnaque. her new body
of weork: i8 ot st a butifilly shetract,
visual collection of still lfe images, but
s dnnzm-* Isehsand it, sined

many assectsee from her fx

“End Ties” afbabies erying mesbed with
her dlstinct light and past prochiction
iyl

paintizg.
and all that = leit is the photographic prist
of the paisting.

Allof this is quite & psitian b tale, bt

these who think copying, wmln‘dn 1 you lock around anline, you'll read e that ls very interesting, given how
o aphic work ot L ofterwork whish bas been usesd wishout many prople (and basiiesyes) sevo W
gy 4 licersse: agreement, ani her techniques thirk rkirg photographs produced by
Refost plevbograplincs will produsn opied “Pcbings® 1 knball i ag cih Al a2
somiething that Bnks their peevivus body  this and semdsa dear meszage, “pou can't While ber wrosk may have 4 ainbesly’
of wock with their new one, A smallbreesl copy what Do, what Lereat, o the way ity to il, "Paintmgs” dufinsely nep-
arc able to go off into & wotally differeat in which | do it” wesents o e - the-sand approacl, et

JUINE 2095
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wraty vl ankdressing, bemavs she is net hagrpy
aboat.

“Brs imterasting in that ey I-? frriat
porinits buave alioays bees
paintings use | d
painting to erbice
wwr—[ wantenl to comtine that discus-
s, and o e oither ideas | had
abost phntography’s lack of respect in the
art worll snd compencial worhl”

There has always been 2 bang standing
melationsbip between photography and
paisting but phatography is seen as al
et disperialile by oemparisoe. Mhotug-

et A di

. id
hlighsared had

ment mey and mesy w ik pigsets il
sarfaces and sechaiques to get the best
mecults. It begas with experimentation snd
constiimaes to be very experimental dise L
the fact that Tabook au 1 go. Applying and
covsbining @ rariety of palnts an 3 154"
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e vl ! The sy nthesis of phpsisally
manipuiated pigment and reflected light
mecarded weith the highest resolution digital
back?”
Whil not wsing anywhere neas 2
ok Piososd: %

ki sappart, l (1
akylights. mum.cmj] and anifical hght
Texperiooonted with stesicibs on my aokt
Doy with winds ke “copy, Found

%k yonr", Creenheng’, “dick prince, biit

sllimately hab” won oue”

Greenherg shoats with an B0 megaplzel
Phase e digtal hick, allewng bet o
ibbe detail in her

Vit v U diarnain of ‘ehjorts” i now
Dpnm-rpﬂmnlm with 3 consumer

r'.\inﬁnb ﬂumhs. St Thatm s

) etk il o
woek, she does talk abeut the importance
b her mare scaled back approsch to hoth
lighting aeed sesfiwane:

“1 benve bearned Captun: Cne software
ard du the shoct alose with my Meofute
strobes anil have become puch more i
Aupenilent with my gear S0 Nl o ctisg
is-30- much simypler than hiring a horse and
wlthing -|- at b stablas with generatin”

Capture ()

bady, » P

Adobe CC.

Why the change in di

d andl final filis cam e hisge
and are prated o hege mals for walls
S ’ "

portraits to still Rfe! From lots of creative

T T
her motivation to ove ber curment light-

view on the
wdmma.q-wmaumm
tance of getting it right |s camera:
“Ji'e sheays coucial s ot 18 prach in
camers s ponsible. 1 kind ofhate phota

lvlnlnhmgdr!d mm}dnld!hglﬂ ups ing ser up, vastly pared back over what she hopped somprite;
et 3 tend to do fr herp ight think 3
|m|;|| “done’ m-ml;rm ~cameral commercial work: beng batest work, the message behind i in
“Uhisnst ey phetegraphy became too “L capaure 2000 sitingbut  cleae. T ¥ of s, having our werk

Eamiting v th regarsty 10 sharing my fund,
any vk~ maling and really just working
with color and emation.”

Cireenlerg appears to b coming full
circle, back to ber early rooty of wanting to
inject same fom af artistic bnesh shenke’
b ber work. The new werk and process
wis discovered it pusdy by chince
when Lireenberg foond heruelf hack
in New Yok City fors LA, whors she
ad been liviug for mone this adecade
At vy sccicdent, the lighs

ity a heanitfu aew good. Whats amasing
v that e the frewdim te continue 1o
play e Tknow [ heare smething good,
el pushy 19 ey to make it otter aince |
am shooting s § go—unlke 2 bradlitional
aisting where one sright be potrified 1
make an additional mark whan the paint
g b alresady st ™

Many will doabtess be familiar with

usee] sishwr withenit rights given, orfor
free, or teshniques sopics, 2 the dowbile
echged sword to being #le o beeome
Kinsves fise somathuing, aadl being able o
tarn that recognation into a cachet, vesson,
hraed crmdeed, an iscome.

In vy vl boer work is not anly basti
a5 bt vy, et the e sl
it injacting in i shea compellizg — whethy
er that's the use aF stencils on withay

Gireenheng who has heen warking in thes
ancas s Photssbop Lanched. Hes

for her mew work was created, masch asa

rowult e the chasge in exrvinmnent as dhe

discovered the lighting from her sky lights:

“The wllights crested strinted suflec
s i thee paint which | discevered
it avechonstally. | had e wrkimg
with phetcgrapling vet paist done and
o mp prrins since 200] i LA and B
mok cracked that problens. | began to see
the ruflextien i the conven blubs of
the butldings us the windeur sad then

sone n(huuutnmnhhmnd;ngmd
eligital art:

“There are- many kinds of phosography,
Ticomss from a picsorial traddition over =
Uncarserstary, so i that way i §s relat.
wak. W ham | et chuili) L s b dessy
all By time, more segulardy than shoot,
tri resais himg mry e wark |l (e
apportenity to drw and cales grde but |
ultimateely warstod b absove oy hund made
marks—! really missed thar part. | tried to

paneds so b baes work, o
Avstrging the very paintieg itseld, saly
leaving digital files andl prints of the
atiginal work,

Whicheser way pou cut if, this 4s2
refruthimg stared point to take in an e
whes we see more and more copying,
sppropeiatian of technique and ey
ared Jess experamentation. e steal or
apprropriale anyThing From her new work,
it should be to make sure our work stands
e wummething uniigwe to ws, and make that
message 3 crystl lear a5 e can. Al

muored b 3 speat just bebow the dhrlighte in
ol when [eovened o preist com
pletety i back paint 1 war just amaied
with the restils, the reflections ipprsred
e fractaly, acd 30 | bgan to experi-

h Phote-
ahis i cudls ...,lu.m..,, Eihe.s mistahi 1
mealiy wasted b brimg back k- making
it mmy prractice o seell as Use Lactiliny

el plgment sl modism [ feel sl ibva

itk vehat i it st i
apart will waly Hrtu cumtimue o prpsl
o forwand

~Punid Geflin
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MALIK KOFI

1 1-year old child prodigy,
set to take classical music world by storm

iy Kunbi

Mot ondy = the 11-year-old academically brilliant but
hia supenor mugica abiliies laave audsnces spell-
bound

An impresaive multh-instrumentalist, Kofl plays the
plano, drums and guitar. Howewver, his passlon |s tor
ihe celia.

"Malik |5 & musical prodigy.” says Craig Huligren, a
celiist in the Alabama Symphony Orchestra, who has
bean Kofi'a teacher for the past frve years. "He has
advenced technological and imerpredative abilites as
a child. Beyond that he also puts in the hard work fo
develop those talenta”

Baom inlo a working-cass famidy In Bemingham, Ala-
bama, Koli's unique story |s a testimony 1o excellance
against all odds.

The product of & teenage mom, Kofi's maternal
grandmather, Ruby Cox, has rasad him as her own
sinca ha was an intant. She saye Kofi ceme out of tha
womb curious and eager to lsar. Aa {ar-fatched as it
sounds, Cox says he startad talking in sentences atl
8-months-cld. by the age of 2 he was putting puzzles
togsther. He had mastersd reading music at 4.

When it becama obvious that Kofi had someghing
special, 59-year-nid Cox, & divorced mom of four whio
never fineshed collage. took the decision o homes-
«choal har youngast grandchild along with his older twin
brothers, Robert and Reuban.

She says she has a discpined schedule and
keeps abreast of what ks being taught at fop boarding
schoals. "In order for them o compale with the best in
tha warld they nesd to be able 1o parfarm at & certain

“Kids thal eat junk don't focws, can't sit down, are noisy

PHOTOGRAPHY BY GINA LORENZ

level," says Cox, who &ieo put her own four children
through collega.

Indlaed. the twina now aged 23, are also musically
gifted and exceptionally bright. They passed thesr SAT
colege entrance exam at 12-yaars-old and both went
off o college &t sideen.

Co, who happans to be A sirict vegan, can't ex-
plain why Kofl ks so bright but is convinced hés diet is
a tactor From the ime he staried esting solids he has
basn on & raw foods diet, eatng mainly veg, freah frus,
wihgha graina, nute, seeds, and herba in thair whole,
natural state.

“Junk tood is Hke any substance abuse,” says Cos

and disruptive snd are not imaginative

Although the family has a computes they do not own
a television st or have access o an mternad. If Kofi
naeds to do research he wiaits ibraries and parhops
izkes out & CO or DVD for background information,
says Cox. Bha believas having no technological dis-
tractions, “keaps him focussed and creative.”

METRO) ARTE
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| WILL PERMIT IT

TO PASS

OVER ME

AND THROUGH ME
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where the fear has gone there will be nothing
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N VTURE IS THE CLTIMATE
N Colors, patterns, textures, and shapes
mmmm nature,
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m LIGHTHOUSE

(o= 1IARBOR SAFETY
o

Working to reduce water rescues and injuries, and to im-
prove overall safety at the Oceanside Harbor, within all of
its recreational zones. The goal of the Harbor Safety pro-
gram is to promote a safe and happy environment for all,
enabling visitors to safely utilize the many resources with

an attitude of respect for one another, for the environment,
and for the wildlife.

VISIT ONLINE PROTOTYPE
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https://invis.io/M5UVH77THGX
https://projects.invisionapp.com/share/M5UVH77THGX#/screens

Problem

""""""""""""""" Reduce Water Rescues
With almost 5,000,000 people per year coming to the Oceans- P Iay Safe! Learn Safe Behaviors
ide Harbor beach alone, not to mention for other recreational Have Fun!
activities such as boating, paddleboarding, kayaking, site-seeing,
and fishing, an educational program is needed. Current issues
include high numbers of water rescues, boat rescues, confron-
tations, and wildlife encounters. The visitors need to be able to
access informational and educational materials.

Play Safe! _

A LIGHTHOUSE
HARBOR SAFETY

fa‘ucﬂmouss

% - _
G wiosuiny B
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Oceanside Beach Attendance

4,744,673 people

Boat Rescues
g oy g g g g 20
R N Ne N A N SN S
e gttt
;;&; «fﬁ .«fﬁ_x . . f\( .
N NG S S

Water Rescues

2500

Sea Life Strandings

14

Minor Medical Aids

3743
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! Solution

Create a mobile application that educates the public about safe-
ty rules and procedures for all activities throughout the harbor.

Goals and Expectations

1. To unify safety information and provide education for all
individuals who visit the harbor for recreational purposes.

2. To make information easily accessible, serving public inter-
est, city of Oceanside, Harbor and law enforcement teams
(Police, Coastguard, Lifeguard, volunteers)

3. Promote peace, and safe practices throughout the harbor,
leading to more harmonious coexistence between recre-
ational users, and to fewer encounters and accidents in the
Harbor.

Components & Scope

» Logo, color scheme, typography
» Mobile app
» Qutdoor signage to promote app

With the goal of creating a mobile application, | knew that the
app would also need to marketed to get the audience to know
of its existence and try it out. | would therefore need signage.
This signage would be placed throughout various hot spots
throughout the harbor.

PRINT e GRAPHIC DESIGN ABOUT PROJECT



Brand 9:41 all ¥ =

This project is a start-up with no existing branding and therefore —

will include naming and branding the app, color palette, type LIGHTHOUSE HARBOR SAFETY

standards, and logo creation.

Concepts/ldeas

A big focus was to educate people since education would be the
key that leads the harbor visitors to safer practices. | didn't want
the idea of getting educated to feel stuffy as that would cause the
younger generations to have no interest. | decided that if there
were quizzes with points, and if | created a character to represent
the application, that would lighten things up a bit.

Competition

Competition was non-existent, however, consideration was GOOD JOB!
regarding the city of Oceanside, the Oceanside Chamber of

Commerce, and the Oceanside Welcome Center, and Oceans- 8 out of 10 Correct

ide Harbor Village. All of these had websites but none covered
safety training. Neither were any similar apps found for other
harbor locations to use as a basis for comparison.

Budget & Terms
$90,000 total: $20,000 at start of project; $30,000 at design m

approval; $40,000 at launch.

Dolor sit met, sedi diam no
nummy nibh euip.

HOME
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Restrictions and Limitations

-

{IGHTHOUSE
‘3‘%&03 SAITTY

We wish for this project to be aimed at being an educational tool
for the public. Marketing within the app will strictly be used to
encourage its use and participation.

AudicncefdBehavinml Hahits

Harbor visitors include tourists, locals, and those participating in
recreational activities (paddle boarding, kayaking, boating, etc).
People within this demographic include every age, education,
gender, culture and lifestyle.

The people who come to the Oceanside Harbor are diverse in
their habits. A focus would be placed on the visitors that were
less familiar with harbor processes and rules, those who have
not made effort to learn proper etiquette or associated laws.
Most visitors would be dressed casually or in recreational attire.

Geograpny

This project is local and specific to harbor needs within the Unit-
ed States. It is geared toward one specific harbor, but the idea
and basic components could potentially be adapted and re-pur-
posed for other harbors within the U.S.

User Testing & Personas

Personas were used for testing the app, each with their own
situation that they would need to accomplish.

PRINT e GCRAPHIC DESIGN ABOUT THE PROJECT



PERSONA #1 PERSONA #2

The Smiths

John 36 yrs, Stephanie 33 yrs, Henry 6 yrs, Lila 4 yrs old

The Smiths are visiting from Idaho.
They are staying in hotel that is walking distance from harbor.

During their stay they rent stand up paddle boards, as well as
kayaks. They will be going to the beach while visiting. Henry
and Lila really like the sea lions that seem to be everywhere in
the harbor waters. The Smiths will eat at several of the harbor
restaurants while visiting.

Problem: The Smiths have two young children and want to
make sure they are safe while visiting the ocean and trying out
new recreational activities as a family. They also want to make

sure the kids are safe when playing and swimming at the beach.

Having young children, they are interested in learning and

teaching Henry and Lila everything about the ocean and harbor.

PRINT e GRAPHIC DESIGN

Stan

45 yrs old

Stan is a So Cal resident.

He just bought a small fishing boat that he will be keeping on a
trailer and bring to the harbor to fish. Stan wants to put his boat
in the guest slips for long weekends and holidays. He is also plan-
ning to set lobster traps. He noticed there are a lot of sea lions
around the guest docks and is concerned about them. He doesn't
care for those pesky creatures.

Praoblem: Stan wants to know what he can do to get rid of the sea
lions when he visits but also doesn't want to get bieetn by them.
He hasn't launched a boat on a boat ramp before. Although he
has driven a boat around a lake before, he isn't familiar with the
rules in the ocean and harbor.

ABOUT THE PROJECT



PERSONA #3 PERSONA #4

Tamara

17 yrs old

Tamara is an Oceanside resident and will be graduating from
Oceanside High School and attending USC (University Southern
California) to study bio chemistry next year. She has a summer job
working at the Harbor Fish and Chips.

Tamara has been surfing since she was seven years old and partic-
ipates in surf contests. She is in the beach soccer club. Her family
own two jet skis that friends like to borrow. Tamara is very active,
friendly and out-going. She has a lot of friends and family from
out of the area that come to visit. She |loves to take them to the
harbor.

Problem: As a surfer, Tamara is interested in knowing how to stay
out of riptides. Friends of her family will be borrowing the jet skis
and she wants to make sure they have access to the rules and that
they stay safe.

PRINT e GRAPHIC DESIGN

The Ryans

Carl and Katherine are both 75 yrs old

The Ryans Live in Canada. They own a sailboat in the harbor and
have to hire locals to clean boat every month.

Carl & Katherine come to Southern California every year from
December to February and then again during July and August.
During this time, they spend a lot of time in the harbor. They are
members of the Oceanside Yacht Club. They like to go out sailing,
ride bikes around the beaches, and go for lots of walks.

Problem: An Osprey has been making its self comfortable on their
neighbor’s boat mast and has been making quite a mess on their
boat as a result. His feces lands on their deck and he drops fish
bones and guts as well. Carl is frustrated with the situation and
doesn't want to get a disease from the bird droppings. Katherine
just noticed newly painted bicycle marks on the harbor road and
is curious what that is all about. She also saw a sign for a new har-
bor safety app and wants to investigate it.

ABOUT THE PROJECT



Strengons Sprortunity

Encouraging safe practices Educate the public
Less injuries & rescues Reduce accidents
People are less likely to get upset Reduce frustrations
Less confrontations Make information accessable
Incentives encourage use Modernize information access

Helping the local officials
Fun and helpful tool

Weakness Threats
Users without mobile devices Acquiring funding
People are lazy Getting and keeping city interested

People think they already know everything
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#00308F
CMYK 100, 66, 0, 44

#0084DB

CMYK 100, 40, 0, 14

#A32431
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LOGO TYPE

OLD HARBOR OLD LIGHTHOUSE

PARAGRAPH TYPE

Catamaran Catamaran Bold

Lorem ipsum dolor amet master cleanse helvetica mixtape
intelligentsia occupy kitsch craft beer drinking vinegar flexitar-
ian chicharrones beard skateboard kogi leggings literally. Vape
craft beer try-hard iPhone vice cliche. Yr enamel pin kombucha
raclette live-edge tofu taxidermy vinyl paleo narwhal shaman
godard gastropub.
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OCEANSIDE
LIGHTHOUSE

Keeping You Safe

1. Abril Fatface + Poppins

OCEANSIDE
LIGHTHOUSE

Keeping You Safe

7. Eczar + Merriweather Light

OCEANSIDE
LIGHTHOUSE

KEEPING YOU SAFE

10. OH Starfish + OH Sailers Tattoo Sans

OCEANSIDE

LIGHTHOUSE
Ty o

OCEANSIDE
LIGHTHOUSE

Keeping You Safe

2. Goudy Bookletter + Average Sans

13. OH Seashells + OH Blue Waves
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OCEANSIDE
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Keeping You Safe
8. Ovo + Quattrocentro

OCEANSIDE

LIGHTHOUSE
Feping Yo o

11. Old Lighthouse + Blue Waves Striped

OCEANSIDE

LIGHTHOUSE

Keeping You Safe

6. Vollkorn Regular + Raleway Medium

OCEANSIDE
LIGHTHOUSE

Keeping You Safe

OCEANSIDE
LIGHTHOUSE
Keeping You Safe

Rufina + PT Serif

OCEANSIDE
LIGHTHOUSE

Teping pou fife

12.0H Old Ship + OH Blue Waves Striped

OCEANSIDE

LIGHTHOUSE
Ty o ofof

14. OH Old Anchor + OH Blue Waves
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ABOUT

» participating vendors

POINTS

MAP

» docking

» etiquette

» launching

» paddling

» floatation devices

LAUNCH —— HOME

» ier
» harbor

WATER SPORTS » lobster

bonfires
flags

riptides
stingrays
tide% !

uest docks
BEACH » JgettiES
» Tflotation devices
» launch ramp
» pump out
» radio
» waterway

—— WILDLIFE » Garibaldi
» octopus
\ » OSprey”
» Sed gulls
MORE »  Sea llons

» sharks
» stingrays

» cycling

» jetties

»  swimmin
GET HELP » weather flags
» food

»  weather

\

— FISHING

= w o
= .

— BOATING

— REPORT INCIDENT
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REPORT
SITUATION
HOME
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MENU

REWARD

NEXT QUIZ
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NEXT QUIZ

114

ALL QUIZZES

HOME

ALL QUIZZES
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LIGHTHOUSE
HARBOR SAFETY

START
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LIGHTHOUSE HARBOR SAFETY
ABOUT

Alorem ipsum dolor sit amet,
consectetuer!

Vaporware banh mi kitsch coloring
book cornhole forage tumeric tofu
fi ble raw denim k
williamsburg kale chips direct trade.
Poke gluten-free air plant pickled,
quinoa leggings kogi affogato jean
shoits cred pabst brunch hashtag mi-
crodosing.
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EEHTIIOIISIZ HARBOR SAFLTY
EARN POINTS

WILDLIFE WATER SPORTS

BOATING BEACH

FISHING MORE

~ REPORT
INCIDENT
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LIGHTHOUSE HARBOR SAFETY
HARBOR MAP

Sea Lion Dock

Native ipsumi, consectetuer adipiscing
elito. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper.

LEARN MORE

941 ol T -

LIGHTHOUSE HARBOR SAFETY
GET HELP

If this is an emergency,
call 911,

Police (760) 435-4500
Lifeguard (760) 435-4018
Coast Guard  VHF-FM Channel 16
Fire Department (750} 435-4900
Boat Towing (619) 672-5918
WILDLIFE RESCUE

Project Wildlife (619} 225-WILD

Wildlife Assist (858) 278-2222
Sea World Rescue 1619) 222-4732

941 ol T -

LIGHTHOUSE HARBOR SAFLTY
HARBOR MAP

Search

Boat Launch Dock

Mative ipsumi, consectetuer adipiscing
alito. Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper,

find

LEARN MORE

HOME
GET HELP

REPORT INCIDENT

ABOUT

POINTS

MAP

QUIZZES
BEACH
BOATING
FISHING
WATER SPORTS
WILDLIFE
MORE

oa il T -

mill'ﬂlﬂl}Slf HARBOR SAFETY
REPORT INCIDENT

Help us keep everyone safe.
Let us know if you saw or were
part of an incident.

Doing this will help us create better
safety rules and help us enforce our
current harbor rules.

Location

Details

SUBMIT
HOME

841 il T -

rIGIITIl()lJSII HARBOR SAFETY
POINTS

POINTS EARNED 160

Vaporware banh mi kitsch colering
boek cornhole forage tumeric tofu
raw denim
williamsburg kale chips direct trade.
Poke gluten-free jean shorts cred
pabst brunch hashtag microdosing,

QUIZZES TAKEN 8 v

VENDORS o

The Broiler

Crab Shack

Dominic’s

Harbor Fish & Chips
Harbor Gift Shop
Helgren's Sportsfishing
Jolly Rogar

Lighthouse Bar & Grill
Mana & Pop's Sweet Shop
Mautical Bean
Oceanside Adventures
Oceanside Boat Rentals
The Pelican

Rockin' Baja Lobster
Sunrise Sushi

Teny's Sports Bar
Urban Wave

Wave Original

APPLICATION SCREENS
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wildlife safety

Native ipsumi dolor sita amet,
consectetuer adipiscing elito.

GARIBALD!

OCTOPUS

OSPREY

SEA GULLS

SEA LIONS

SHARKS

STINGRAYS

WATER SPORTS >
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LIGHTHOUSE HARBOR SAFETY
Water Sports Safety

Native ipsumi dolor sita amet,
consectetuer adipiscing elito.

DOCKING

ETIQUETTE ¢

PADDLING

FLOATATION
DEVICES

< WILDLIFE BOATING SAFETY >

2:41 T -

LIGHTIIOUSE HARBOR SAFETY
Boating Safety

Native ipsumi dolor sita amet,
consectetuer adipiscing elito.

GUEST
DOCKS

JETTIES

< WATER SPORTS BEACH >

@41 ol -

LIGHTHOUSE HARBOR SATETY
Fishing Safety

Native ipsumi dolor sita amet,
consectetuer adipiscing elito.

HARBOR

LOBSTER

PIER

RECYCLING

< BEACH
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LIGHTHOUSE HARBOR SAFETY
Beach Safety

Native ipsumi dolor sita amet,
consectetuer adipiscing elito.

)

BONFIRES '

FLAGS

RIPTIDES

STINGRAYS

< BOATING FISHING >

o1 il 5 -

[TGI[T]IOIIS[I HARBOR SAFETY

More Safety

Native ipsumi dolor sita amet,
consectetuer adipiscing elito.

CYCLING

FOOD &
DRINK

JETTIES

SWIMMING

< FISHING WILDLIFE >

APPLICATION SCREENS
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LIGHTHOUSE HARBOR SAFETY LIGHTHOUSE HARBOR SAFLTY

Earn Points with Earn Points with
QUIZZES QUIZZES
{ Y
RE WATER LIFE - BOAT
WILDLIFE WATER SPORTS
Sea Lions Paddling
Sharks Docking
Stingrays Floatation Devices
Garibaldi Launching
Qctopus Etiquette

o1 il = -

EG]ITIII}USE HARBOR SAFETY

Earn Peints with
QUIZZES

. ’ FISH
BEACH
I

Bonfires

Flags
Riptides

Stingrays
Tides
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LIGHTHOUSE HARBOR SAFLTY

Earn Peints with
QUIZZES

-

Y

SPORTS BE
BOATING

Guest Docks
letties

Launch Ramp

Pump Out
Radio
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LIGHTHOUSE HARBOR SAFETY

Earn Points with
QUIZZES

MORE
Preserve
Weather
Weather Flags

Cycling

Food

APPLICATION SCREENS
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LIGHTHOUSE HARBOR SAFETY

Earn Points with Earn Points with

QUIZZES

Wl T -

LIGHTHOUSE HARBOR SAFETY
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LIGHTHOUSE HARBOR SAFETY

Earn Points with
QUIZZES

an Wl T -

LIGHTHOUSE HARBOR SAFETY

Earn Points with
QUIZZES

QUIZZES
4 | ]
Wy
RE — WATER WATER WATER RE N = WATER
WILDLIFE WILDLIFE WILDLIFE WILDLIFE
Sea Lions T Sea Lions T Stingrays T Garabaldi
Sharks SCROLL Stingrays SCROLL Garibaldi SCROLL Octopus
Stingrays Garibaldi Octopus Osprey
Garibaldi Octopus Osprey Sea Lions
Octopus Osprey Sea Gulls Stingrays
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LIGHTHOUSE HARBOR SATETY

Earn Points with
QUIZZES

RE WATER

WILDLIFE

Octopus
Osprey SCROLL
Sea Gulls

Sea Lions
Sharks
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Earn Points with
QUIZZES

){He

WATER

WILDLIFE

Osprey
Sea Gulls

SCROLL

Sea Lions

Sharks
Stingrays
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LIGHTHOUSE HARBOR SATETY

Earn Points with
QUIZZES

){He

WATER
WILDLIFE

Sea Gulls

Sea Lions
Sharks

Stingrays
Garibaldi
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LIGHTHOUSE HARBOR SAFETY

Sea Lion Safety Tips

FOR YOU
Sea lions can bite. Their mouths contain
agreat amount of bacteria and can
cause very bad infections. Their teeth are
very sharp and jaws powerful.

* Never get too close

= Do not try to pet them!

- Be careful if ipsumi dolor sita amet

- Cautiously ipsumi dolor sita amet

FOR THEM
Mative ipsumi dolor sita amet, consec-
tetuer adipi. Ut wisi enim ad minim venia,
exerci tation ullamcorper suscipit.

+ Don't provoke by ipsumi dolor

+ You are not allowed to amet

* Never feed them amet

THINK SAFETY!

TAKE QUIZ
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LIGHTHOUSE HARBOR SAFETY

Quiz

Lorem ipsurmni delor sit met,
sedi diam nonummy nibh euip
med tincidunt ut lacre et eh
tu dolore magna bie?

Question 6

a_ Uolor sit met, sedi diam
no nummy nibh euip.

b. Dolor sit met, sedidiam
na nummy nibh eulp.

<. Dolor sit met, sedi diam
no nummy nibh euip.

d. Dolor sit met, sedidiam
no nummy nibh euip.

Gol 1o

a:41

LIEI[TIIOUSI] HARBOR SATETY

Quiz

Lorem ipsumi dolor sit met,
sedi diam nonummy nibh euip
med tincidunt ut lacre et eh

tu dolore magna bie?

Question 6

a. Dolor sit met, sedi diam
no pummy nibh euip.

b. olor sit met, sedidiam
ne nummy nibh euip,

€. Dolor sit met, sedi diam
no nummy nibh euip.

d. Dolor sit met, sedi diam
no nummy nibh evip.

gof1o

wil ¥ - o9 il -

GOOD JOB!

8 out of 10 Correct

Dolor sit met, sedi diam no
nummy nibh eulp.

= i

a1 il T -

LIGHTHOUSE HARBOR SAFETY

Paddling Safety Tips

Native ipsumi dolor sita amet, consec-
tetuer adipi. Ut wisi enim ad minim venia,
exerci tation ullamcorper suscipit. Dolor
sit met, sedi diam nonummy nibh euip.

= Ut wisi enim ad minim

- Ut wisi enim ad minim

- Ut wisi enim ad minim

= Ut wisi enim ad minim
MNpsumi dolor sita amet, consectetuer
adipi. Ut wisi enim ad minim venia, exerci
tation ullamcorper suscipit.

= Ut wisi enim ad minim

+ Ut wisi enirn ad minim

= Ut wisi enim ad minim
Ut wisi enim ad minim venia, exerci
tation ullameorper suscipit.

THINK SAFETY!

TAKEQUIZ

APPLICATION SCREENS



recreation awareness sunny kayak paddle water outdoors active happy
excitement new sand seaweed docks fresh clean boats shells surf
whitewash birds fishing fish buoys wind sea life Jet ski salty discover
learn activities education pier seagulls osprey crabs lobster whales dolphins
refreshing live beach suntan life vest safety dingy ocean oars pleasure
relax enjoy family chill shore coast waves barnacle village shops tide
fins Jetty cool vacation tourist bonfire sunset  fun marine starfish play
lighthouse umbrella sand castles mermaids pirate Garibaldi recreation camping
events boating sailing colorful cheery light beach umbrella sea glass
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Music Festival Poster Design

“Hear the Sirens”

by Gina Lorenz
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Table of Contents

Discovery and Exploration | Inspiration | Design Sketches

Design Expansion Sketches | Initial lllustrator renderings

Development | Design Deconstruction & Simplification

Fine Tuning | Print & Display | Final Print Details

An all-female vocalist music festival incorporating a variety of musical talents and styles: Indie,
Trip-Hop, Folk, Latin, Southern, Soul, Reggae, Piano, Lounge, Jazz, Country, and Blues.

AUGUST 2019, (THREE-DAY FESTIVAL)
PASADENA ROSE BOWL, PASADENA, CALIFORNIA

Hope Sandoval, Skye Edwards, Carly Simon, Joss Stone, Sheryl Crow, Sara Bareilles, Larkin Poe,
K.D. Lang, Lily Alan, Nora Jones, Larkin Poe, Sarah Marie Young, Alice Tan Ridley, Saritah, Dolly
Parton, Genevieve Chadwick, Irie Love, Lara Johnston, Alicia Keys, Nattali Rize, Tash Sultana,
Beth Hart, Tracy Chapman
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Inspiration
Pinterest boards were created from a collection of poster designs.

*Note: although the initial inspiration was to use a Nouveau style, that is not the style
that was used in the end-result. NOUVEAU
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Development

After selecting the final layout,
color versions were implemented
to create different moods and
investigate potential impact on the
overall design.
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www.hearthesirens.com
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Design
Deconstruction &
Simplification

I played with adding different ele-

ments to my design such as gradi-
ents, different lines, shapes and

""_— -
text. \‘{I{Ir""rﬁl‘h' m"m,n,:r !4!4 M*-‘gﬁ.(ﬁ.‘mn‘ I

‘mr"‘-"" %lfq;‘qﬂ}ﬂ&'{ (,'f H”'”!tl

"’“‘i’;’;ﬁ i —e ﬁmmuz;lax:imm& s
g% uv; e -

= L
CALIFORNIA
PASADENA ROSE BOWL

PRINT e GCRAPHIC DESIGN DEeSIGN DEVELOPMENT



AUGUST 9-112019

Pasadena Rose Bow!l HEARTHE August 9-11 2019

California SIR ENS
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Fine Tuning

Returning to my original design and color scheme, | reworked each piece of text,

www_hearthesirens.com
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Print and Display
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Two Harbors, Catalina

MICROBREW FESTIVAL
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Location

The Two Harbors Catalina Island Microbrew Festival will be held on
the beautiful white sand beach of the Isthmus Harbor. This harbor is a
Southern California boater’s paradise and a perfect spot for this event
with its outdoor bar.

Project Scope

The project is a complete redesign package, providing logo, posters, mail-
ers, tickets, wristbands, website and a mobile app for the Two Harbors
Catalina Island Microbrew Festival.

This Festival is a fundraiser for the Sophie Tarbuck Scholarship
Foundation. All proceeds will directly benefit a the Avalon Schools, the
only schools on the island of Catalina.

The event itself is meant to be a casual and relaxing, yet educational
experience. There will be many beer vendors participating, exhibiting
their brews and providing presentations filled with tips and techniques
on brewing.

PRINT e GRAPHIC DESIGN

Goal

This event is intended to be a casual gathering that not just calls to the
beach community of Two Harbors, but also draws those interested in
beer and brewing, exposing them to this little town and island. The island
of Catalina will be promoting the event to increase island attendance and
business revenues. Easy island access is available through charter boats
that depart from San Pedro throughout the day for non-boaters.

Hudience

Welcome all adults, pirates, matey’s, cabin boys, mermaids, beer somme-
liers, brewers, hipsters, boaters, sun and fun lovers, beer scientists, beer
crafters and artists, cooks, and of course, those just looking for a good
time in a casual environment, at the beach, on an island. One thing is for
sure though, don’t bother attending unless you're 21 year or older. We
will be carding! Many of these visitors will be new to Catalina and others
will be regular visitors.
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Mood

A friendly, yet educational opportunity to explore everything you ever wanted to know about beer and brewing. This thirst-quenching event is full of
every orange and brown hue, all topped with lovely foamy suds.
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brews

stein
mug
keg
pour

gathering
music
friends
adult

boaters
hiking
harbor
sailing

welcoming
stout hoppy
lager pubs
pale ale bar
bitter brewery
malt drink
annual fall
celebration get-a-way
chill enjoyable
casual experience
cold pirate
fish telescope
gem chest
mermaid treasure
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refreshing
foam icy
suds growler
consumption pitcher
alcohol drink
amber craft
welcoming thirst
refreshing relax
picnic natural
quench fresh
anchor palm trees
buffalo umbrella
octopus bathing suits
cove bikinis

casual

barley

barrel
cask
tap
hops

rustic
educational

hobby

aroma

shells

current

coastal
beach

brewing
bottles
glasses
microbrew
ale

community
fun
tradition
exploration

waves
sun
surf

breezy

craft

pint
brewers

hops
beer caps

original
unique

enjoyable
laid-back

beachfront
nature
scenic
salty
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Two Harbors, Catalina Two Harbors, Catalina

MicroBrew
Festival

Two Harbors, Catalina Island
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Two Harbors, Catalina

MICROBREW

V FESTIVAL
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TWO HARBORS, CHATHALINA TWO HARBORS, CHATHLINA

MICROBREW FESTIVAL MICROBREW FESTIVAL

SEPTEMBER 12* SEPTEMBER 12"

Live Music, Casual Beach Location,

Live Music, Casual Beach Location,
Complimentary Beer Glass & Appetizers Complimentary Beer Glass & Appetizers

Over 30 Breweries, Unlimited Tastings Over 30 Breweries, Unlimited Tastings
www.twoharbors/microbrewfestival.com www.twoharbors/microbrewfestival.com
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TWO HARBORS, CHATALINA

MICROBREW FESTIVAL MICROBREW FESTIVAL
. SEPTEMBER 12t : 7

Qjﬁ_f‘ &

Live Music
On the Beach

FESTIVAL

Live Music, Casual Beach Location,
Complimentary Beer Glass & Appetizers

Over 30 Breweries, Unlimited Tastings

Over 30 Breweries
Unlimited Tastings
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POSTER DEVELOPMENT: COLOR FINALS
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Two Harbors, Catalina SEPT 12

MicroBrew 2018
FESTIVAL | |

SEPTTZ-13

www.twoharbors/microbrewfestival.com

www.twoharbors/microbrewfestival.com

COME JOIN THE FUN! SEPTEMBER 12-13

First-Class
www.twoharbors/microbrewfestival.com US Postage

PAID
Mailed from Zip Code
92054
Permit No. 0000

Two Harbors, Catalina

MicroBrew
FESTIVAL

www.twoharbors/microbrewfestival.com

AUTO*******************3_D|G|T 000
0-0-0000

Aaron Lorenz The Two Harbors Catalina Island Microbrew Festival (RN RAR RN AA AR

22 Spectrum Dr,

is held on the expansive beach of the Isthmus, a STACY PENSINGER
Long Beach, CA Southern California boater’s paradise and a perfect

55562 spot for this event. 22 SPECTRUM DR.
LONG BEACH, CA
This fundraiser is for the Sophie Tarbuck Scholarship 55562
Foundation. All proceeds from the festival will
S E P T 1 2 directly benefit scholarships for the Avalon Schools,

2018 COME JOIN THE FUN!
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i ADMIT ONE =

must be 21+ years e

Two Harbors, Catalina |
MICROBREW EFESTIVAL

SERT 12
i ADMIT ONE =
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Gate Opens @ 11:00am

$40 GENERAL ADMISSION

0

www.twoharbors/microbrewfestival.com
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Two Harbors, Catalina

MICROBREW
FESTIVAL
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ABOUT BREWERIES TRAVEL STAY
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TICKETS
SCHEDULE
ABOUT
BREWERIES
TRAVEL

September 12%-13™

All proceeds from this festival will directly benefit scholarships for Avalon Schools
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https://gina-lorenz.com/wp-content/uploads/2020/05/Lorenz_CaseStudy_03_MicroBrew-compressed.pdf
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School 51.5%

Time Spent

Sleeping
27.7%

Relaxing/Other

Feeding, 12.5%

Cat .3%

MOTION GRAPHICS ONE WEEK IN CINAS LIFE: AFTER EFFECTS WITH CINEMA 4D


https://vimeo.com/198725723
https://vimeo.com/198725723

WATCH

‘ ']

MOTION GRAPHICS THE LOCATOR: VIDEO WITH CUI CREEN SCREEN INSERT



https://vimeo.com/198743456
https://vimeo.com/198747049
https://vimeo.com/198743456
https://vimeo.com/198747049

MOTION GRAPHICS BECKONING SPRING: STOP MOTION SET ¢~ CHARACTER CREATION @ ANIMATION


https://vimeo.com/247067446
https://vimeo.com/242510960
https://vimeo.com/247067446
https://vimeo.com/242510960

MOTION GRAPHICS THE ARTFUL GARDEN: BOOK TRAILER ASSET CREATION €5 ANIMATION


https://vimeo.com/155169136
https://vimeo.com/155169136

MOTION GRAPHICS FUN WITH “B" CHARACTER CREATION €~ ANIMATION


https://vimeo.com/155168634
https://vimeo.com/155168634
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GINA-LORENZ.COM | ME@GINA-LORENZ.COM | 760.828.3048


https://gina-lorenz.com
mailto:me%40gina-lorenz.com?subject=
tel:760.828.3048



